
A guide for customers, partners and employees 
on Logicalis’ sustainability commitments

Version 1.0 - August 2023
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Bob Bailkoski, CEO

During my tenure as Chief Executive Officer, I’ve spent a lot of time 
considering the impact we have as an organisation. There is no doubt in 
my mind that organisations, like Logicalis, must play a significant role in 
addressing climate change and making the world a better place. 

We are openly committed to becoming carbon neutral on scope 1 and 2 
emissions by 2025, and already working hard to make radical, proactive 
changes to achieve our goal. Longer-term we are aiming to become a net 
zero carbon organisation by 2050.

However, in a world as interconnected as our own, cross-collaboration 
is crucial to powering progress. As sustainability initiatives continue 
to move at pace, so Logicalis will push forward with urgency, shaping 
not only our own efforts but supporting everyone in our orbit to make a 
positive impact on the planet. 
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With the right strategy and a proactive mindset, being a responsible 
business has the power to benefit everyone and deliver impactful, yet 
sustainable, value for all involved.

Charissa Jaganath, Head of Responsible Business

At Logicalis, we want to make the world a better place, and 
our role as a global technology service provider provides 
both an opportunity and a responsibility to take the lead in 
contributing solutions for a sustainable future.

We strive to improve our environmental performance and 
contribute to a cleaner, healthier planet and are working hard 
to position our organisation as a leading responsible business.
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Customer expectations have 
pivoted towards profound concern 
for the environment. In fact, 85% 
of global consumers have shifted 
their behaviour towards more 
environmentally conscious practices. 
In turn, business leaders are being 
pushed to evaluate their impact on 
the planet in a more meaningful 
way. Sustainability has become a 
boardroom issue, and with attention 
on action, leaders must become 

84% of employees are 
more likely to work for 
companies that prioritise 
environmental issues.

49% of CIOs in our 2023 
global CIO survey telling 
us they look at carbon 
output, sustainability and 
energy efficiency when 
choosing new suppliers.

more transparent about their carbon 
emissions and the steps they are 
taking to improve their footprint.

In the technology industry specifically, 
this shift in attitude is clear with 
almost half (49%) of CIOs in our 2023 
global CIO survey telling us they look 
at carbon output, sustainability and 
energy efficiency when choosing 
new suppliers. Businesses urgently 
need robust plans to lower emissions 
and reduce their impact on the 
environment.

With 84% of employees being more 
likely to work for companies that 
prioritise environmental issues, 
mindfully managing and limiting 
the impact of business activities 
is imperative to overcoming the 
ongoing talent shortages.

In light of the IPCC’s sixth iteration of 
its AR6 synthesis report, it is clear that 
to limit the effects of human-induced 
climate change, more must be done. 

As business leaders, we are 
responsible to our employees, 
customers, and the world we live 
in to go beyond everyday efforts to 
hold ourselves accountable for our 
carbon emission output. A liveable, 
sustainable future is still within 
our grasp, but only if we make the 
necessary efforts now. There is no time 
to waste. 

https://www.ipcc.ch/report/sixth-assessment-report-cycle/
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We will set a science-based 
carbon reduction goal that 
will get us to net zero.

To provide objective 
evidence of the above 
commitments being met.

We will partner and 
collaborate with others 
within our orbit (including 
customers, partners and 
competitors) to promote 
and support better 
sustainability practices.

We will help our 
customers identify ways to 
incorporate environmental 
sustainability practices into 
their business.

We will work towards 
sustainable workplaces 
that make Logicalis a great 
place to work and support 
our employee actions 
that reduce their own and 
our company’s carbon 
footprint.

We will continue to 
champion local in-country 
sustainability projects 
through our annual 
sustainability challenge.

We will transparently 
report on our scope one, 
scope two and scope three 
emissions as a global 
organisation.

We will provide our 
managed services 
customers with an 
environmental impact score 
to help them understand 
their IT emissions, alongside 
recommendations on how 
to improve.

We will set a clear 
sustainability agenda and 
be transparent about how 
we are moving towards it 
through our company’s 
actions and messaging.

We will encourage low-
carbon alternatives for 
commuting through our 
new travel policy.

https://www.carbontrust.com/our-work-and-impact/guides-reports-and-tools/briefing-what-are-scope-3-emissions
https://www.carbontrust.com/our-work-and-impact/guides-reports-and-tools/briefing-what-are-scope-3-emissions
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Carbon Disclosure Project (CDP)

Following many years of work with the CDP, we 
have deepened the scope of our reporting to better 
understand our current greenhouse emissions 
baseline. We now have a view of our total carbon 
emissions as a global organisation, across scope one, 
two and three emissions. 

You can find out more here.

SBTi

In December 2022 we announced a significant 
milestone on our carbon reduction journey. Logicalis 
has officially committed to the Science Based 
Targets initiative (SBTi) Corporate Zero Standard – the 
world’s first framework for corporate net zero target 
setting in line with climate science.

Through this commitment, Logicalis joins the 
world’s largest group of companies actively driving 
the reduction in global emissions and further 
demonstrates our commitment to being carbon 
neutral by 2025.

You can find out more about STBi and our 
commitment here.

Engaging EcoVadis 

We’ve engaged with global rating organisation, 
EcoVadis to give us a holistic understanding of our 
ESG performance across areas such as labour and 
human rights, ethics, and sustainable procurement.

This rating enables us to demonstrate how 
sustainable and responsible we are as a global 
organisation.

The report can be accessed here.

https://www.cdp.net/en/responses?queries%5Bname%5D=Datatec
https://sciencebasedtargets.org/companies-taking-action
https://sciencebasedtargets.org/companies-taking-action
https://ecovadis.com/
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Our strategic partnership specialisations

We’re proud to be part of Cisco’s global initiative 
to responsibly repurpose and recycle end-of-
use products.  We currently hold the Cisco 
environmental sustainability specialisation in 11 
countries across the world (Australia, Germany, 
Portugal, Singapore, Spain, Taiwan, UK, US, Hong 
Kong, Indonesia and Ireland) and will continue to 
build on this.  We’re passionate to be playing our 
part in driving the circular economy.  

Supporting our customers sustainability

Launch of customer sustainability score – 
across our global technology solutions, we’ve 
developed scoring mechanisms that enable our 
customers to understand their IT emissions, with 
recommendations on how they can improve. All 
offered as a scalable, agile, managed service. 
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Renewable energy

We have committed 
to having 75% of our 
operations powered by 
renewable energy and 50% 
of the waste generated by 
our operations diverted 
from landfill by FY25. We 
have already converted 
25% of operations to 
renewable energy sources.

e-Waste

We have recently launched 
an e-waste policy and 
regional plans as a step 
toward our commitment to 
divert a minimum of 50% 
of the waste generated 
by our operations from 
landfill over the next 3 
years.  

Global travel

Partnering with climate 
group RouteZero we’ve 
implemented a new 
sustainable travel policy, 
geared to help us make 
smarter travel choices and 
reduce our overall scope 3 
emissions.

https://routezero.world/
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Baseline emissions are a record of 
the greenhouse gases that have 
been produced in the past and were 
produced before the introduction of 
any strategies to reduce emissions. 
Baseline emissions are the reference 
point against which emissions 
reduction can be measured.

*Please note that scope 1 and 2 emissions data has not been assured. 

Scope 3 data has been determined using spend-methodology but 

will become more detailed and accurate over the next 2-3 years.

1192

TOTAL (tCO2e)EMISSIONS

Scope 1

Category 1: Purchased goods and services 240 082Scope 3 (Included Sources)

3035 (location-based) | 3359 (market based)Scope 2

Category 2: Capital goods 5 200

Category 6: Business travel 847

Category 15: Investments

Category 8: Upstream leased assets

Total (scope 3 only) 35 2119

Category 4: Upstream transport 2 850

Category 13: Downstream leased assets

Category 11: Use of sold products 65 000

Category 7: Employee commuting 12 750

-

-

-

-

-

-

-Other: Use-phase emissions from transmission or distribution of fossil fuels (not sold) by the company

Category 3: Fuel- and Energy-Related 615

Category 12: End-of-life treatment of sold products 19 075

Category 10: Processing of sold products

Category 11b: Sale of fossil fuels

Category 9: Downstream transport 3 000

356 670Total Emissions

Category 5: Waste 2 700

Category 14: Franchises

Category 11a: Use of sold products, excluding sale of fossil fuels 65 000

Baseline Year: 2022

Additional details relating to the baseline 
emissions calculations.

2022 is the initial baseline for Scope 1,2, and 
3 carbon emissions for Logicalis.

Baseline year emissions*

Baseline emissions footprint 
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Baseline emissions by region

Africa

Asia Pacific

Europe

Latin America

North America

UK

Logicalis Total

115 

1 026 

1 918 

280 

626 

585 

4 550

Scope 1 & 2 

(Tonnes CO2e)
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We have a range of initiatives to target our scope 1 and 2 
emissions starting from this year including:

•	 Energy reduction target of 2% for all Europe and Latin America operations 

•	 Energy reduction target of 5% for South Africa, North America, Australian 
and Asia operations 

•	 A target to continue our switch to renewable energy with all operations 
achieving the switch by 2030.  

	» 2024: Spain, UK
	» 2025: Portugal, Ireland, Germany, Channel Islands
	» 2027: Singapore
	» 2028: USA, Indonesia, Malaysia, Australia
	» 2029: Brazil
	» 2030: Chile

•	 For operations with mobile fleets (European operations) we have made a commitment to switch to 
electric or biodiesel fuel at a rate of 6% per year. 

•	 Progress our waste management journey by extending the scope of our management plans and policy 
from e-waste to general waste.  

•	 Responsible business training for all employees by the end of 2023. 

Project

Energy Efficiency

Fleet electrification

2023

Impementation year

2023

2023

Continous

Completion year

Continous in EU and UK only

Varied Per country

74

Proposed CO2 savings

206

2419Rnewable Energy (inclunding PPAs)

Scope 1 and 2 initiatives

Scope 1 and 2 emission reduction initiatives
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We are committed to ensuring that 80% of our suppliers spend and 
the use of sold products, will have science-based targets by 2026.

Accurately measure scope 
3 emissions specifically 
from purchased goods, 
services and product use.

Creating industry alliances 
and supporting research 
and development where 
possible.

Engaging with suppliers 
to help them develop their 
own science-based targets.

Developing procurement 
policies that will assist in 
selecting low emission 
alternative suppliers.

Engaging with our top 10 
suppliers to ensure they 
have science-based targets 
in place by 2025 to start.
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Logicalis’ responsible business governance and communication 
framework was developed with consideration to the World Economic 
Forum guidelines, which recommends metrics that are aligned to the 
Sustainable Development Goals (SDGs) and principal Environmental, 
Social and Corporate Governance (ESG) domains of Governance, 
Planet, People and Prosperity. We are a signatory to the Task Force 
on Climate-Related Financial Disclosures (TCFD), support the 10 
principles of the UN Global Compact (UNGC) and UN Sustainable 
Development Goals and have committed to the Science Based 
Targets initiative (SBTi) Corporate Net Zero Standard.



15

Lo
g

ic
a

li
s 

 E
n

v
ir

o
n

m
e

n
ta

l 
St

a
te

m
e

n
t

Press releases: 

•  How have channel partners made their business more sustainable this year?

•  How can CEOs better incorporate sustainability into their decision-making?

•  Logicalis commits to Corporate Net Zero Standard (SBTi)

•  Logicalis CEO: Sustainability is non-negotiable

Blogs:

•  Driving sustainability as Architects of Change

•  Do managed service providers hold the answers to a sustainable future in IT?

Webinars & Videos:

•  Your Corporate Sustainability Blueprint for 2023

•  The road to become a Net Zero carbon organisation

To find out more about how we are operating our business in an 
environmentally sustainable way and working across the industry and 
with our customers and partners take a look at some of our resources. 

https://www.logicalis.com/insights/news/how-channel-partners-made%20their-business-more%20sustainable
https://www.logicalis.com/insights/news/CEOsustainability
https://www.logicalis.com/logicalis-commits-to-corporate-net-zero-standard-sbti
https://www.logicalis.com/sustainability-is-non-negotiable
https://insights.logicalis.com/blog/driving-sustainability-as-architects-of-change-0
https://insights.logicalis.com/blog/do-managed-service-providers-hold-the-answers-to-a-sustainable-future-in-it
https://www.linkedin.com/events/yourcorporatesustainabilityblue7049693856308555776/comments/
https://insights.logicalis.com/blog/driving-sustainability-as-architects-of-change-0
https://www.youtube.com/watch?v=cwkUP_mTWv8&t=3s


We are Architects of Change. We help  
organisations succeed in a digital-first world.

At Logicalis, we harness our collective  
technology expertise to help our clients build a blueprint for 
success, so they can deliver sustainable outcomes that matter.

www.logicalis.com/our-responsible-business


